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Disclaimer

This presentation is presented by Ovostar Union N.V., and all information and opinions contained herein are, unless otherwise stated, solely those of the Company and
have been compiled or arrived at from sources believed to be reliable. In particular, financial data for 2014, included in the presentation are based on the unaudited
consolidated financial results of Ovostar Union N.V. and its subsidiaries for the year ended December 31, 2014. This document should not be used in substitution for
the exercise of independent judgment.

The Company and its affiliates disclaim all warranties regarding this presentation and shall not be responsible or liable for any damages due to statements, errors or
omissions in this presentation.

The Company and its affiliates shall have no responsibility or liability whatsoever for any loss arising from the use hereof, and make no representation or warranty, in
respect of any inaccuracy in or omission from this presentation. The information and opinions contained herein are subject to change without notice.

noon

The information may contain “forward-looking statements”. Forward-looking statements are generally identifiable by the use of the words "may”, "will", “should”,
"plan”, "expect”, "anticipate”, “estimate”, "believe”, “intend”, "project”, "goal” or "target” or the negative of these words or other variations on these words or
comparable terminology. Forward-looking statements involve a number of known and unknown risks, uncertainties and other factors that could cause our or our
industry's actual results, levels of activity, performance or achievements to be materially different from any future results, levels of activity, performance or
achievements expressed or implied by such forward-looking statements. The Company does not undertake to update or revise publicly any forward-looking statement
that may be made herein, whether as a result of new information, future events or otherwise.
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Key highlights 2015

/7
0.0

Reasonable operating and financial results have been
delivered in 2015, despite rather unstable economic
situation in Ukraine

The egg production increased by 15% year-on-year, while
the revenue remained at the same level mostly due to
devaluation of Ukrainian Hryvnia

EBITDA margin reached 48% because the prices on raw
materials were growing slower than prices on final products

Investment program on the premises of Stavysche
production facility continues; stage 1 (8 laying hens houses)
is planned to be completed by April 2016

Key performance indicators

Poultry flock:

Total flock min 5.6 6.5 16%
Laying hens min 44 5.3 20%
Production:

Shell eggs min 1038 1196 15%
Dry egg products tons 1759 1924 9%
Liquid egg products tons 6 558 6 787 3%
Processing:

Shell eggs min 319 347 9%

Projected revenue

75.7

74.8

+1%

2014 2015 (Unaudited)

B Revenue, mUSD

Projected EBITDA and EBITDA margin

39% .-~
.’
29.1
+24%
2014 2015 (Unaudited)

I EBITDA, mUSD  =@—=EBITDA margin
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Operations update. Egg segment

“» Volume of eggs sold in 2015 reached 862 million (18% increase y-o-y)
* Price on shell eggs in 2015 was 68% higher in UAH and 7% lower in USD than in 2014

<+ Export of shell eggs increased by 2.6x in volume y-0-y and reached 229 million pieces

< Key export markets are UAE, Hong Kong, and Qatar '

Key indicators:

Shell eggs sales and ~ Average selling price on 1760 Egg sales structure
share of export ~ shell eggs by volume
862
733
55%
65
58 55 55 02
r T T T T T T T 1 - EXport
2014 2015 - 1Q 2014 2Q 2014 3Q 2014 4Q 2014 1Q 2015 2Q 2015 3Q 2015 4Q 2015
: . . M Branded
mm Shell eggs sold, m pcs 5 =0 Average selling price, UAH/1000 eggs net of VAT
~0-Shell eggs exported, m pcs 5 =@ Average selling price, USD/1000 eggs net of VAT ¥ Unbranded



Operations update. Egg products segment

%+ In 2015 347 million eggs were processed (9% increase y-o0-y)

%+ In 2015 price on dry egg products grew by 79% in UAH and
declined by 3% in USD, while price on liquid egg products went
up by 48% in UAH and decreased by 20% in USD comparing to
2014

<+ Stronger focus on export of shell eggs and dry egg products
resulted in lower sales volume of liquid egg products, which
increased by 3% y-o-y. The volume of dry egg products sold
increased by 13% y-o-y to 1 941 tons

< InJune 2015 the export to the EU has started

Key indicators:

Dynamics in - Sales structure of dry egg
volumes sold +3% ~ products by volume
6515 6692 -

47%

53%

Dry egg products sold, Liquid egg products
tons sold, tons

m 2014 m2015 ® Export ™ Local

Price on dry egg products 119.90

107.55
98.35 104.10

Q2 3¢ 4 1@ 2@ 3R 4
2014 2014 2014 2014 2015 2015 2015 2015

=0- Average selling price, UAH/kg net of VAT
=®— Average selling price, USD/kg net of VAT

Price on liquid egg products
29.90

25.85 25.75

180 145 145 145 115 120 120 130

IQ 2@ 3¢ 4 1 2@ 3@ 4Q
2014 2014 2014 2014 2015 2015 2015 2015
=0— Average selling price, UAH/kg net of VAT
=@— Average selling price, USD/kg net of VAT
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Capacities expansion program update

Realization period: 2014-2018 in 2 stages:

Stage 1 = Apr 2014 - Apr 2016: 8 laying hens houses + infrastructure

Stage 2 = Apr 2016 - 2018:

8 laying hens houses + infrastructure

All equipment in newly reconstructed buildings on Stavysche production site is compliant with EU enriched cage
format. We are the only producer with such equipment in Ukraine — competitive advantage for export to the EU

We intend to receive certification for export of consumer shell eggs to the EU by the end of 2015; EU certification for
processing eggs and egg products was received in 2014

Reconstruction timeline

Laying hens Laying hens Egg sorting Laying hens Laying hens
house house machine house house
(320K hen places) (320K hen places) 240K/hour (200K* hen places) (320K* hen places)

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec |Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

Egg sorting
machine
180K/hour

Ultrafiltration
unit — dry egg
products

Laying hens Laying hens Laying hens
house house house
(320K hen places) (200K* hen places) (320K* hen places)

* Buildings will be fully compatible with EU requirements for imported Class A eggs

2017 - 2018

6 laying hens houses
3 young laying hens

houses

Egg dryer machine
Fodder mill

Fodder storage



Future outlook

%+ Shell egg output will continue growing in line with
reconstruction of laying hens houses in Stavysche

% The volumes exported are planned to grow
proportionally to increasing egg production in order to
maintain the share of export revenue in the next year
equal to level of 2015

“» By the end of current investment program (2018) the
egg production is expected to reach 2 billion pieces

per year
Projected operations results

2014 YoY 2015 YoY  2016F

|
! Laying hens flock heads 4.4 +20% 5.3 +19% 6.3

|

' Shell eggs production emggns 1038 +15% 1196 +21% 1450

5 Dry egg products produced tons L /59 +9% 1924 +1a% 2200

o Liquid egg products produced tons ©6558 +3% 6787 +2% 6900
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About Ovostar Union

Our advantages

Egg segment

Egg products
segment

%

OBOCTAP

Highly professional team

Vertical integration and attractive location of
business

Modern production technologies
Solid financial performance

Development of presence on export markets

First and most popular national egg brand
Meeting demand of the middle class consumers
Consistently high product quality

Supplying to largest retail chains in Ukraine

Segment generates ~2/3 of total revenue

Pioneered Ukrainian egg processing market in
2006; leading producer of liquid egg products

Offering a complete assortment of liquid and dry
egg products

Supplying to largest food processing companies
in Ukraine

Consistently high product quality

Segment generates ~1/3 of total revenue

Location: Ukraine (Kyiv region)

Facilities: ISO certified

Core activity: egg production & processing
Core markets: Ukraine, EMEA, EU (since 2015)

Strategy: branding and focus on quality

Annual turnover: ~ 75 mUSD (2014)

Market cap: ~135 mUSD

Trading platform: Warsaw Stock Exchange

Issued shares: 6 000 000 (30% listed)

Website: www.ovostar.ua

| 12



Business model and locations

Hatchery Farms for young Laying hens

laying hens ¢ .
ying I farms ﬁ brznde: :ggs % All production facilities
H | =y uhbrandedeggs located in central Ukraine
prd in close proximity to each

poultry meat other

T < Full  production  cycle
Breeder farm E Processm starting from hen breeder
99 J dry egg products flock to high quality shell

eggs and egg products
output

%@2 <4— Fodder mills PIant >

liquid egg products

-

% High level of vertical

Grain storage . integration  allows to
facility / \ Seed Processing S4S seed oil control costs and quality
u >

at all stages of the
production process

e peel fuel briquettes

Young laying hens farm (2)

Laying hens farm (2)

Egg processing plant (1)

Fodder mill (2)
Hatchery (1)

i

- 'Ukraine

NI

00000
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Development

% As a result of organic growth program during the last 5 years the total flock increased by 2.1x times and reached
6.5 million of poultry at the end of 2015

“* The volume of eggs produced in 2015 experienced almost 2.0x growth comparing to 2011

<+ Consequently, the company shows solid financial performance over the period
“» On 29 June 2011 trading of Ovostar Union's shares on the Warsaw Stock Exchange started

“» Currently the number of shares in free float is 30% out of the entire issued share capital (6 million shares)

Operational performance Financial performance
80.3
75.7
36.1
546 %
2010 2011 2012 2013 2014 2015 2010 2011 2012 2013 2014 2015
(Unaudited)
B Eggs produced, min pcs  =®—Total flock, mIn eop B Revenue, mUSD  m EBITDA, mUSD

| 14



Eggs: products and key clients

Focus on meeting the demand of Ukrainian
middle-class consumers

Further export markets development

Key clients in egg segment are leading retail
chains

Yasensvit™ brand is present on the market
since 2001. Overall, we operate 20 sub-
brands

We are #1 producer of private label eggs in
Ukraine

High quality and safety of our eggs is
confirmed by certification of our production
processes under ISO 9001:2008 and ISO
22000:2005 standards

1SO 9001:2008

Chicken o9g production, Growing of young taying hess.

Premium

Standard

Economy

Private label

E @@= o 2P0~ i3

Over 650
stores

Shell egg product portfolio

Sub-brands

5 Dmezrd SEY[ax Originaleggs  IEATBATAHC

m}dﬂ CBL”,‘i’ DJH Cnpasjcﬂi.
Dogliak  “gus opcuiiy”  CGEamt

Pepmepebki (ALY

Koarcen
“Deo

clever T (el

Key clients: retail chains

Over 200 Over 20

stores

stores

Muchan [15

10 stores

Over 20
stores

Over 100
stores

METRO

Over 30
stores

BEeJIMKa

KMLUIeHRA

Over 40
stores

I
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Egg products: sales mix and key clients

The segment is B2B oriented; we supply the largest food
companies in Ukraine

Egg processing plant located on the premises of one of the
laying hen farms, allowing for supply of fresh eggs for
processing

Egg processing plant produces whole egg, egg yolk and egg
white in liquid and dry form

Egg products are sold under Ovostar™ brand

Egg processing facilities and products are compliant with ISO

Key clients
Confectionery

_kraft foods . @
‘ & ZoRneS
|

KOHTH

RS KaKo;
24

e N

Egg products portfolio

Egg powder Dry egg white Dry egg yolk

[ [__I%

Liquid whole egg  Liquid egg white  Liquid egg yolk

v % T
‘379 R
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